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CORPORATE SOCIAL RESPONSIBILITY & GIVING GUIDE

California Community Foundation 
221 S. Figueroa Street, Ste. 400, Los Angeles, CA 90012
(213) 413-4130 • www.calfund.org

Non-Profit Overview

MissiON
The California Community Foundation (CCF) 
leads positive systemic change to strengthen Los 
Angeles communities.  
2015 gOals
As we continue to celebrate our 100th year 
of service, CCF will expand our focus on 
strengthening Los Angeles County through 
responsive leadership, effective philanthropy 
and civic engagement. This year, we launched 
our campaign to help transform the future of our 
region by granting $1 billion to Los Angeles County 
nonprofit organizations by 2025. 
Year established/histOrY
CCF was founded in 1915 by L.A. banker and civic 
leader Joseph F. Sartori as a way for donors to 
pursue their own passions and to collaborate with 
nonprofit organizations in transforming Los Angeles 
County. Since then, CCF has grown to manage 
nearly 1,600 charitable foundations, funds and 
legacies and steward $1.5 billion in assets. 
serviCe area
Our community is Los Angeles County. With a 
deep understanding of this region’s complex 
challenges and extraordinary potential, we are 
dedicated to fulfilling the promise of a greater Los 
Angeles for all residents, now and in the future.

COMMuNitY aChieveMeNts
CCF accomplishes its mission in partnership 
with donors, nonprofit organizations and 
government leaders who want to make Los 
Angeles a better place to live, work and play. 
Our many initiatives focus on strengthening Los 
Angeles, including: Building a Lifetime of Options 
and Opportunities for Men (BLOOM) works to 
improve educational and career outcomes for 
Black male youth in South L.A.; our partnership 
with Grameen America in Los Angeles provides 
microloans to low-income women entrepreneurs 
to invest in their businesses, access financial 
education and gain peer support; and the Los 
Angeles Scholars Investment Fund, one of the 
state’s largest scholarship funds, helps students 
get to and through college. 
giviNg OPPOrtuNities
Our Centennial Legacy Campaign is intended 
to inspire enduring gifts that continue to create 
meaningful change for generations to come. 
It is a worthwhile opportunity to be a part of 
the solution to our biggest challenges. Our 
development specialists work directly with donors 
to help them identify their passions, define their 
vision and customize their giving plans. Whether 
a donor’s passion is animals or children, arts or 
education, poverty or the environment, our goal is 
to ensure their legacy lasts.

Children’s bureau 
1910 Magnolia Avenue, Los Angeles, CA  90007
(213) 342-0142 • www.all4kids.org

Non-Profit Overview

MissiON

Founded in 1904, Children’s Bureau is 
committed to providing vulnerable children 
--- especially in the early years --- the foundation 
necessary to become caring and productive 
adults by: preventing child abuse and neglect; 
protecting, nurturing and treating abused 
children; enhancing the potential of families and 
communities to meet the needs of their children; 
advancing the welfare of children and families 
through superior programs in foster care, 
adoptions, child development, parent education, 
mental health, research and advocacy.

serviCe area

Children’s Bureau provides services to more 
than 30,000 at-risk children and their families 
each year through 17 community sites located 
in Los Angeles and Orange County. Ninety-
three percent of the families served live at or 
below the poverty level.

2016 gOals

Here are some of the key areas of focus for 
Children’s Bureau:
• Maintain prevention programming with 
emphasis on birth to five years of age. 

• Raise private dollar funds to support our 
prevention efforts. 
• Evidence Magnolia Community Initiative’s 
impact within the 500 blocks it serves in Los 
Angeles. 
• Launch advocacy efforts to promote 
investment in the early years and the Magnolia 
Community Initiative as a national model of 
prevention.
• Maintain our existing foster care and 
adoptions program efforts. 

giviNg OPPOrtuNities

Children’s Bureau offers donors a variety 
of ways in which to support our child abuse 
prevention work including:
• Annual Appeal Campaign
• Corporate Matching Gifts
• Planned Giving Opportunities
• Special Events
• Team All4Kids
• Young Professionals (Los Angeles and 
Orange County)
84% of funding goes directly towards Children’s 
Bureau’s programs.  For more information or to 
make a donation, please visit www.all4kids.org.
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